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Emerging School in Case Study Method
AUSOM becomes the first institution in Pakistan to incorporate case studies at
Bachelors level, and the first in Islamabad to launch case study pedagogy at
the MBA level.
Air University School of Management (AUSOM) becomes the first business school in
Pakistan to adopt case method of teaching at the bachelor level. For MBA, AUSOM is
the only business school in Islamabad to adopt the case method as a pedagogy. The pedagogy has been in place since September 2017. Before introducing this method, extensive training was imparted to the faculty in the use of the methodology. Executive Development Center of LUMS was engaged to train the faculty in the summer of 2017.
This was followed by an extensive implementation plan to launch the use of case studies
in all academic programs being offered at our business school. Primarily, this involved
selection of cases from Harvard, Ivey, and other key sources but now the school is also
encouraging its faculty and students to write case studies and get them published in top
ranked journals.
Managing a case class required the fulfillment of certain parameters such as the availability of a teaching assistant (TA) in the class to record the number of responses by students, a well-thought scoring rubric and ensuring that the students follow a defined seating pattern. By far, the school and its students; both are highly satisfied with this teaching methodology as it continues to give a flavor of practical issues prevailing in realtime. The students are also beginning to think critically to find solutions of the problems
specified in the case. The case method, as is well known, is more demanding for the faculty. The switch over from the traditional lecture method to the case-method meant insertion of new teaching material in bulk. The faculty accepted the challenge and has
spent considerable time, much beyond the call of duty, to carefully select cases and prepare these for coverage in class.
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AUSOM National Case Competition 2019
AUSOM National Case Competition was organized by
Air University School of Management (AUSOM), Air
University, Islamabad, on 29 & 30 April 2019. The
main objective of this event was to bring top brains
from different universities/business schools across Pakistan under one roof for testing and recognizing their
analytical and problem solving skills. Champions of
AUSOM National Case Competition received their
shields and cheques from Mr. Shehryar Khan Afridi
(Minister of States and Frontier Regions) and Air Vice
Marshal Faaiz Amir (Retd.) Vice Chancellor, Air University, Islamabad. AUSOM secured first position in
the several competitions, but being the host; we announced the runner up to be the winners. We are very
proud of our position holders as well as the organizers
of the event.
“I’m not in competition with anybody but myself. My goal is to beat my last performance.”
– Celine Dion

Neuro Warfare 2018
Neuro Warfare was organized by IBA Sukkur on 20-21 November 2018. It was a combination of three mind twisting competitions related to different dimensions of business school,
these included; Clash of Minds (Case study Competition), Virtual Battlefield (Bloomberg Financial Challenge) and Hemisphere Combat (Ad Competition). Our students secured first
position in the Clash of Minds by presenting a solution to a real
-time business problem of an organization. The panelists consisted of an industry expert and two faculty members. We are
very proud of our bright students; Muhammad Jamal Khan,
Ayesha Maqsood and Tehreem Hassan to bring a winning trophy for their business school.
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NASCON 2019
FAST-National University of Computer and Emerging Sciences
(NUCES) organized a two day event ‘NASCON’ featuring various games, activities and contests. NASCON 2019 featured more
than 50 interactive events which were divided into five categories, including electrical engineering, computer science, business,
social and sports. Students from different universities and colleges participated in several individual and team based activities.
AUSOM won Marketing Plan competition in NASCON. Our students Saadia Qaiser, Misbah Riaz, Ayesha Ameer and Humayun
from BBA 6 semester turned out to be the winners. The team had
perfect blend of leadership, analytical, persuasive and presentation skills. Our team utilized their learning and skills in the best
manner to win this competition. They beat the NUST MBA team
with a significant margin and secured the top position in the overall NASCON.

‘Battle of Brands’ 2019
‘Battle of Brands’ was a unique competition designed by the Department of Management Sciences, COMSATS University Islamabad on 18th April 2019. The concept of Battle of Brands
was constructed on the idea of an MUN and a Business Competition combined. The participating teams were assigned an existing brand from a particular industry. The teams conducted their
analysis and made a marketing plan that presented innovative
marketing and branding solutions. AUSOM team consisted of 5
students; Mariam Khan, Ali Hafeez , Mufleha, Atif Hussain and
Humayun Khan. They were assigned OPTP brand where in the
first round, the team presented a brand audit and qualified in the
second round to present a brand extensions strategy. Our talented
students were able to secure 3rd position in the ‘Battle of
Brands’ and we are very proud of their achievement.
“Hard work beats talent when talent
doesn’t work hard.” – Tim Notke
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Welcome and Farewell Party 2019
Life is full of goodbyes. People move, switch jobs, end relationships, retire,
and ultimately leave this world. It’s no wonder, then, that people have found
many ways to say farewell over the years.
Welcome and Farewell party 2019, was a night of fun, laughter and lots of pictures. This year’s farewell was a real showstopper with live music and dance
performances. AUSOM would like to thank all the students, teachers and staff
for making the past four years memorable and we hope that our graduating
class will be leaving with fond memories of the time they have spent with us.

“If you’re brave enough to say goodbye, life will reward you with a new
hello.” - Paulo Coelho

Air Nexus 2019
Air University hosts an annual inter-university olympiad, named Air Nexus
in spring semester of every year. The objective of this event is to provide
an opportunity to the students of Pakistan to develop communal skills and
sportsman spirit. The mega event caters multiple domains of Sports, Programming, E-Gaming, Business competitions, Performing Arts, Culture,
Literary, Engineering and Media. This year, AUSOM won several competitions which are as follows;
Creative Ad Competition
Rizwan and Kiran BBA8 (1st position)
Guess The Personality
Hamza (1st position)
Re-Branding
Rida, Faiza and Jaweria (1st position)
Azhar and Sikandar (2nd Position)
Case Study Competition
Hamza and Maria ((1st position)
Usama and Ammar (2nd Position)
We appreciate the efforts of our talented students who have made us proud
by winning top positions in aforementioned competitions of Air Nexus
2019.
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Students Week 2019
Air University organized annual Students’ Week, from
25th February - 3rd March 2019. Vice Chancellor AVM
(R) Faaiz Amir graced the inaugural ceremony, as Chief
Guest. The Vice Chancellor, in his message to the sports
teams, encouraged the students to actively participate in
competitions to explore their hidden talents. Each year, he
continues to encourage the students to showcase the spirit
of sportsmanship at any cost. The objective of celebrating
students’ week is to provide a platform to students for
proving their true potential in different sports and extra
curricular activities, such as cricket, hockey, football, volley ball, chess, etc. Colorful cultural, thespian nights and
singing competitions are also a part of the students’ week.
This year, AUSOM showing an excellent performance in
several events managed to bag the overall 2nd position in
the sports week The students of AUSOM won positions in
the following competitions;
Futsal Competition
Captain Asim Bashir and team (1st position)
Singing Competition
Ashbell (1st position)
Tug of War
Captain Momina Yousafzai and team (1st position)
Badminton Competition
Kainat, Ayesha and Nayab (2nd position)
Cricket Competition
Captain Afrasiyab and team (2nd position)
Essay Writing Competition
Bint e Batool (2nd position)
Sports teaches you character, it teaches you to play by the
rules, it teaches you to know what it feels like to win and
lose-it teaches you about life. We appreciate the efforts of
our talented students who have made us proud by winning
top positions in aforementioned competitions of students
week 2019.
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New Programs Launched
BS Tourism and Hospitality
Millions of people travel each year for leisure and business.
This makes tourism & hospitality management a lucrative
industry. For many countries, the industry is a major source
of foreign revenues. The government of Pakistan has decided to lay special emphasis upon Tourism and Hospitality.
Sensing the country’s need of tourism and hospitality professionals, AUSOM decided to launch this degree program.
The program aims to inform and teach:
 What are more or less explored tourist spots?
 What to expect regarding culture, weather, transport & food at different destinations?
 What are the attractions at different routes/spots?
 What and when to offer attractive facilities to tourists?
 How to manage hotels and tourist resorts?
 How to establish and succeed as tourist operator?
In 2018, the British Backpacker Society ranked Pakistan as the world's top adventure travel destination, describing
the country as one of the friendliest countries on earth, with mountain scenery that is beyond anyone’s wildest imagination. By 2025, the government predicts tourism will make a significant contribution of ₨.1 trillion to
the Pakistan’s economy. So join AUSOM’s BS in Tourism & Hospitality Management to be on the winning side!

BS Healthcare Management
The increase in population is increasing the demand for healthcare services and the increase in income level and literacy is further supplementing this demand. With the increase in healthcare services the need to effectively manage the
health care facilities and related infrastructure is bound to increase. This will boost the demand for persons who may
manage these facilities professionally. The government’s special focus on alleviating the lot of the poor people
through cash transfers and healthcare will also contribute to the increase in demand of healthcare. The increasing
trend of health insurance will be yet another contributing factor for increase in demand of healthcare services. The
program aims to:
 Impart knowledge required to manage and run large and small hospitals
 Provide hands on experience of managing hospitals
 Impart the knowledge of managing primary health care units
 Impart knowledge of the softwares used in the healthcare industry for managing hospitals and primary healthcare
units
 Impart knowledge of e-healthcare
Our BS in Healthcare management seeks to impart knowledge
of healthcare through a fine blend textbook knowledge & practical experience. Students will have the opportunity to observe
and work at healthcare facilities during the 4-year BS program.
Pakistan Air Force hospital operates in the vicinity of the Air
University Campus. Students will have the opportunity to work
as interns at this & other healthcare facilities while pursuing the
degree program.
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New Programs Launched
BS Aviation Management

The business school for the world.
We develop leaders, who develop people, who develop
business.
Lift your career beyond expectations.

BS aviation Management, a four year bachelors
program has been designed for candidates who
aspire aviation education as well as an opportunity to develop strong management skills. This program will equip candidates with the knowledge of
various aspects of aviation industry both locally
and globally. A strong business acumen is ensured which will allow our students to have a successful and ever lucrative career. The career prospects include airport operations, airline management, flight operations, air navigation, ticketing
& reservations, travel & tourism, catering, cargo
& freight management and many more. AUSOM
aims to follow the international level curriculum
for teaching the global aviation standards. Case
method of teaching is used to give a flavor of real
-time aviation management problems so as to
equip our students with better decision making
skills.

MBA (2 years) & EMBA (Evening)
An AUSOM MBA program aims to produce corporate
leaders and entrepreneurs through a continued commitment to excellence and merit-based approach. Our MBA
students share the characteristics of leadership, effective
communication, decision making, an entrepreneurial spirit
and an analytical aptitude. Clubs and societies form an
integral part of the MBA experience. These student societies serve the grass root perspective of how organizations
run and complement students’ soft skills and serve as effective networking interfaces to build lifelong connections
with the corporate world.
Our MBA program is designed to produce corporate leaders; students who are trained in the practicality of a business environment and after completion, step out as skilled professionals. If you are planning to take up a MBA or
eMBA program, you may opt to work as an entrepreneur or join corporate/financial sector, acquire a government
job or join other lucrative industries i.e. Hotel Management, Healthcare, Tourism & Travel etc. Interestingly, nonbusiness background students are eligible to apply whereas business graduates can be granted up to 30 credit hours
exemption based on their academic performance and interview score.
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Business Education: Points to Ponder
It is customary for business schools to state that they develop curriculum according to the demand of the market, but
does this actually happen or are the business schools fully conscious of the needs of the market. For example, Black
Scholes model – a model for price variation of financial instruments such as stocks and options is being taught at
Business Schools since 1960s. The question arises is the Black Scholes model being used by any stakeholder
(institutional investors or brokerage houses etc.) in the market. If not, then why the Business Schools insist upon
teaching the model. The same goes for financial derivatives – instruments scarcely used in Pakistan. Similarly we
may question, are the Business schools teaching the HR issues that their graduates might face in practical life –
majority of the business graduates work in the SMEs or in public sector, only a fraction ends up in MNCs. So are the
business schools teaching the organization culture that business graduates are likely face in the Seth run businesses?
HR practices depart fundamentally from MNC’s relevant textbook knowledge when an employee can be fired from
job without a notice (Seth culture) or cannot be fired at all even for non-performance (public sector culture).
Project Management programs being run by business schools are becoming popular. Most schools offer Project
Management at the MS level thus making it compulsory for the students to do a thesis to earn MS in Project
Management – thesis by default means undertaking scholastic research. For MS in Project Management, it is typical
to come across topics that measure the impact of one or the other HR variable like; goal orientation, distributive
justice, spiritual leadership, team communication, opportunistic behavior, transactional leadership and emotional
intelligence on project success. It’s not difficult to see that these topics have a tilt towards HR rather than a thesis in
Project Management. One would love to see why project X could not be completed on time and why Project Y had
to face cost over runs. Had project Z estimated the critical path and planned accordingly would the outcomes have
been better. Sadly such theses are not being undertaken. The problem could be rooted in the way the Program
Management programs are conceptualized by the universities and the HEC – it might be better to conceptualized the
program as an applied program and include an industry oriented Final Year project on the pattern of Capstone rather
than a typical thesis as part of the program.
Theses being undertaken in the field of HR and Marketing mostly rely on adapted questionnaires. The problems
being faced in this regards include; the scholars may not fully comprehend the substance of the questionnaire and the
relationship of the questions to the variables being studied. At times the questions included in the questionnaire may
not suit the local environment which is the subject matter of the thesis. There could un-engaged responses due to
length of the questionnaires and the difficulty to understand the questions developed in foreign syntax. The trend of
using online media for generating responses also adds to the problem of un-engaged responses.

Journal of Business and Economics (JBE)
The Journal of Business & Economics is an internationally refereed journal with an aim to encourage and publish
theoretical as well as practical, issue-oriented, research papers on broadly defined areas of business management and
economics. To ensure high-quality publications, all papers are subject to rigorous screening process and peer-review
by national and international scholars with strong academic and research background in their areas of expertise. JBE
aims to reaffirm top-notch research and development in academic circles and business markets. The published articles are intended for providing enriched resource to local, regional as well international readership. The journal delivers an opportunity to develop a strong basis for conceptual and professional growth by sharing latest research
findings and best practices. The primary ambition of JBE is to bridge academia and practitioners throughout local
and internal business environment. In a larger canvas, JBE aspires to build a platform for informed-debate on current
uses of third world: economic competitiveness, efficiency, and sustainable development.
Air University PAF complex, Sector E-9, Islamabad
Admission Office: +92 -51-9262557-9 Ext 241 & 209, nadeem.anwar@mail.au.edu.pk
Website: www.au.edu.pk

